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A Brief Review of the oIP's

Voice communication is alive and well.

VoIP is part of the landscape.

VoIP, so far, is a sustaining innovation;
eBay overpaid for Skype.

Music consumers seem pretty happy.
Traditional music companies mildly(?) disrupted,
or, perhaps disrupted in slow motion.

Big opportunity for Apple.

Looks to follow music?

In USA, newspapers declining rapidly:

Can bloggers and an army of “volunteers” fill
the gap?

Is "consumption” of the arts different?
Important distinctions among the arts?
Classical, Contempary, Performing, . . . ?
Sports as a fast-clockspeed performing art;
Time shifting reduces value . . .



Sports over IP: A Dynamic Modeling Perspective
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Conclusions/Observations/Questions

1. Research:
Modeling value dynamics is feasible for the
performing arts (more to come)

2. Observations:
Internet viewing can potentially grow the overall
market for the arts, but may also reduce revenue
opportunities for art distributors.

All the oIP's grow the pie for Broadband providers.

3. Questions:
Can Broadband providers get their “fair share”
(e.g, versus Apple, Google)?
What is fair?
Innovative business model design is big opportunity.



